D 8sltn g

Reframing Loyalty in the Arts
Bibliography

Research Commissioned by National Arts Centre




Academic Literature

o Derbaix, Maud, Michaél Korchia, and Matis Padiou. 2023. “Fans as Prosumers: Labour of Love.” International Journal of Arts Management, 25:2 (Winter 2023): 4-
15. https://boutique.gestiondesarts.hec.ca/en/product/ijam-volume-25-number-2-pdf/

o Dorn, Danielle A. H., and Rosemary Palegato. 2015. “First-Time and Repeat Visitors: What Makes a Satisfying Museum Experience” In Developments in
Marketing Science: Proceedings of the Annual Conference of the Academy of Marketing Science, Volume XXXI, edited by Leroy Robinson, Jr., 14-20.
https://doi.org/10.1007/978-3-319-10963-3 6

o Guillon, Olivia. “Loyalty Behaviours and Segmentation of Performing Arts Audiences: The Case of Theatre de I'Athenee in Paris.” International Journal of Arts
Management 14(1):32-44 https://www.researchgate.net/publication/287446636_Loyalty Behaviours_and Segmentation of Performing_Arts_Audiences

The Case of Theatre de_ |'Athenee_in_Paris

o Kim, Min-Seong, and Hyung-Min Kim. 2017. “The Effect of Online Fan Community Attributes on the Loyalty and Cooperation of Fan Community Members: The
Moderating Role of Connect Hours.” Computers in Human Behavior 68 (spring 2017). 232-243. https://doi.org/10.1016/].chb.2016.11.031

° Obiegbu, Chinedu James, Gretchen Larsen, Nick Ellis, and Daragh O’Reilly. 2019. “Co-Constructing Loyalty in an Era of Digital Music Fandom: An Experiential-
Discursive Perspective.” European Journal of Marketing 53(3): 463-482. https://doi.org/10.1108/EJM-10-2017-0754

° Palegato, Rosemary, Rune Bjerke, and Nicholas Ind. 2013. “The Before and After: Audience Perceptions of Brand Dimensions of Cultural Products.” Journal of
Euromarketing 22(1): 24-35. http://dx.doi.org/10.9768/0022.01.024

o Prieur, Annick, and Mike Savage. 2013. “Emerging Forms of Cultural Capital.” European Societies 15(2): 246267 https://doi.org/10.1080/14616696.2012.748930

o Rentschler, Ruth, Jennifer Radbourne, Rodney Carr, and John Rickard. 2002. “Relationship Marketing: Audience Retention and Performing Arts Organisation
Viability.” International Journal of Nonprofit and Voluntary Sector Marketing 7(2): 118-30. http://dx.doi.org/10.1002/nvsm.173

o de Vries, Robert, and Aaron Reeves. 2022. “What Does it Mean to be a Cultural Omnivore? Conflicting Visions of Omnivorousness in Empirical Research.”
Sociological Research Online, 27(2), 292—-312. https://doi.org/10.1177/13607804211006109

° Ren, Yuging, F. Maxwell Harper, Sara Drenner, Loren Terveen, Sara Kiesler, John Riedl and Robert E. Kraut. 2012. “Building Member Attachment in Online
Communities: Applying Theories of Group Identity and Interpersonal Bond.” MIS Quarterly 36(3) (September 2012): 841-864. https://doi.org/10.2307/41703483

o Petr, Christine. 2007. “Why Occasional Theatregoers in France Do Not Become Subscribers.” International Journal of Arts Management 9(2): 51-61.
https://www.researchgate.net/publication/260384539_Why_ Occasional_Theatregoers_in_France_Do_Not Become_Subscribers

o Walmsley, Ben. 2016. “From Arts Marketing to Audience Enrichment: How Digital Engagement Can Deepen and Democratize Artistic Exchange with Audiences.
Poetics 58: 66—78. http://dx.doi.org/10.1016/j.poetic.2016.07.001

o Zhang, Xiao-xiao, Li Liu, Xian Zhao, Jian Zheng, Meng Yang, and Ji-qi Zhang. 2015. “Towards a Three-Component Model of Fan Loyalty: A Case Study of

Chinese Youth.” PLoS One. 2015, 10(4): e0124312. https://doi.org/10.1371/journal.pone.0124312



https://boutique.gestiondesarts.hec.ca/en/product/ijam-volume-25-number-2-pdf/
https://doi.org/10.1007/978-3-319-10963-3_6
https://www.researchgate.net/publication/287446636_Loyalty_Behaviours_and_Segmentation_of_Performing_Arts_Audiences_The_Case_of_Theatre_de_l'Athenee_in_Paris
https://www.researchgate.net/publication/287446636_Loyalty_Behaviours_and_Segmentation_of_Performing_Arts_Audiences_The_Case_of_Theatre_de_l'Athenee_in_Paris
https://doi.org/10.1016/j.chb.2016.11.031
https://doi.org/10.1108/EJM-10-2017-0754
http://dx.doi.org/10.9768/0022.01.024
https://doi.org/10.1080/14616696.2012.748930
http://dx.doi.org/10.1002/nvsm.173
https://doi.org/10.1177/13607804211006109
https://doi.org/10.2307/41703483
https://www.researchgate.net/publication/260384539_Why_Occasional_Theatregoers_in_France_Do_Not_Become_Subscribers
http://dx.doi.org/10.1016/j.poetic.2016.07.001
https://doi.org/10.1371/journal.pone.0124312

Arts Research N

o Borwick, Doug. 2012. Building Communities, Not Audiences: The Future of the Arts in the United States. Winston-Salem, NC: ArtsEngaged.
https://www.artsengaged.com/books

o Capacity Interactive. 2023. “Are Subscriptions and Memberships Dead? Adapting Your Offerings to Audiences’ Evolving Needs.” Podcast with Sara Billmann, PennyMaria
Jackson, and Allan Waite. https://ideas.capacityinteractive.com/ci-to-eye-podcast-episodes/are-subscriptions-and-memberships-dead-adapting-your-offerings-to-audiences-
evolving-needs

o Desai, Namita. 2015. Reimagining the Orchestra Subscription Model. New York: Oliver Wyman. https://www.oliverwyman.com/our-expertise/insights/2015/nov/league-of-
american-orchestra.html

o Dilenschneider, Colleen. 2012. “How Generation Y is Changing Museum and Nonprofit Membership Structures.” https://www.colleendilen.com/2012/10/30/how-gen-y-will-

change-museum-and-nonprofit-membership-structures-data/

Dilenschneider, Colleen. 2018. “What Are The Most Important Membership Benefits?” https://www.colleendilen.com/2018/07/25/important-membership-benefits-data/

Grams, Diane. 2008. “Building Arts Participation through Transactions, Relationships, or Both.” In Entering Cultural Communities: Diversity and Change in the Nonprofit Arts,

edited by Diane Grams and Betty Farrell, 13-37. New Brunswick, NJ: Rutgers University Press. https://www.wallacefoundation.org/knowledge-center/pages/building-arts-

participation-through-transactions-relationships-or-both.aspx

Greater Philadelphia Cultural Alliance, TRG Arts. 2014. 2014 Patron Loyalty Study: Loyalty by the Numbers. https://www.philaculture.org/research/patron-loyalty-study

JCA Arts Marketing. 2023. Trends in Audience Behavior: Subscription Sales. https://www.jcainc.com/resources/ebooks/subscription-sales-trends/

Eric Nelson. 2018. “The New Duel: Subscriptions vs. Memberships.” Capacity Interactive. https://ideas.capacityinteractive.com/the-new-duel-subscriptions-vs-memberships

Evans, Ron. 2017. “The Psychology of Loyalty.” Arts Professional. https://www.artsprofessional.co.uk/magazine/article/psychology-loyalty

Mclintyre, Andrew. 2023. “Loyalty, Frequency, Affinity: Future-Focussed Arts Marketing Ideas.” https://www.spektrix.com/en-gb/blog/future-focussed-arts-marketing-ideas

Ostrower, Francie. 2021. Millennials Are Not a Monolith: Experiences from One Group of Performing Arts Organizations’ AudienceBuilding Efforts. Austin, TX: The University

of Texas at Austin. https://www.wallacefoundation.org/knowledge-center/pages/millennials-are-not-a-monolith.aspx

o Ostrower, Francie, and and Thad Calabrese. 2019. Audience Building and Financial Health in the Nonprofit Performing Arts: Current Literature and Unanswered Questions.
Austin, TX: The University of Texas at Austin. https://Ibj.utexas.edu/audience-building-and-financial-health-non profit-performing-arts

° Raines, Katy. 2023. Inflation, Epidemics and Audience Loyalty: Arts Marketing in 2023. https://www.spektrix.com/en-gb/blog/inflation-epidemics-audience-loyalty-arts-
marketing-2023

o Robinson, Jill. 2015. “Relationships Matter: New Data on How Subscription and Membership Impact Revenue.” SMU DataArts.
https://dataarts.smu.edu/artsresearch2014/articles/blog-white-papers/relationships-matter-new-data-how-subscription-and-membership-impact

o Spectrix. 2023. “The Future of Audience Loyalty.” Webinar with Eric Nelson, Robin Cantrill-Fenwick, Andrew Mcintyre, and Katy Raines. https://www.spektrix.com/en-
gb/webinar/future-of-audience-loyalty

o Stern, Mark J. 2011. “Age and Arts Participation: A Case Against Demographic Destiny.” Washington, D.C.: National Endowment for the Arts.
https://www.arts.gov/sites/default/files/2008-SPPA-Age.pdf

° Wiggins, Jennifer. 2004. “Motivation, Ability and Opportunity to Participate: A Reconceptualization of the RAND Model of Audience Development.” International Journal of Arts
Management 7(1): 22—-33._https://www.jstor.org/stable/41064828

o WolfBrown. 2023. “Reexamining Customer Relationships, Part 3: Facilitating Attendance in Small Social Groups.” Webinar with Alan Brown and Sophie Garzon-Lapierre.
https://wolfbrown.com/insights/presentations/reexamining-customer-relationships-facilitating-attendance/



https://www.artsengaged.com/books
https://ideas.capacityinteractive.com/ci-to-eye-podcast-episodes/are-subscriptions-and-memberships-dead-adapting-your-offerings-to-audiences-evolving-needs
https://ideas.capacityinteractive.com/ci-to-eye-podcast-episodes/are-subscriptions-and-memberships-dead-adapting-your-offerings-to-audiences-evolving-needs
https://www.oliverwyman.com/our-expertise/insights/2015/nov/league-of-american-orchestra.html
https://www.oliverwyman.com/our-expertise/insights/2015/nov/league-of-american-orchestra.html
https://www.colleendilen.com/2012/10/30/how-gen-y-will-change-museum-and-nonprofit-membership-structures-data/
https://www.colleendilen.com/2012/10/30/how-gen-y-will-change-museum-and-nonprofit-membership-structures-data/
https://www.colleendilen.com/2018/07/25/important-membership-benefits-data/
https://www.wallacefoundation.org/knowledge-center/pages/building-arts-participation-through-transactions-relationships-or-both.aspx
https://www.wallacefoundation.org/knowledge-center/pages/building-arts-participation-through-transactions-relationships-or-both.aspx
https://www.philaculture.org/research/patron-loyalty-study
https://www.jcainc.com/resources/ebooks/subscription-sales-trends/
https://ideas.capacityinteractive.com/the-new-duel-subscriptions-vs-memberships
https://www.artsprofessional.co.uk/magazine/article/psychology-loyalty
https://www.spektrix.com/en-gb/blog/future-focussed-arts-marketing-ideas
https://www.wallacefoundation.org/knowledge-center/pages/millennials-are-not-a-monolith.aspx
https://lbj.utexas.edu/audience-building-and-financial-health-nonprofit-performing-arts
https://www.spektrix.com/en-gb/blog/inflation-epidemics-audience-loyalty-arts-marketing-2023
https://www.spektrix.com/en-gb/blog/inflation-epidemics-audience-loyalty-arts-marketing-2023
https://dataarts.smu.edu/artsresearch2014/articles/blog-white-papers/relationships-matter-new-data-how-subscription-and-membership-impact
https://www.spektrix.com/en-gb/webinar/future-of-audience-loyalty
https://www.spektrix.com/en-gb/webinar/future-of-audience-loyalty
https://www.arts.gov/sites/default/files/2008-SPPA-Age.pdf
https://www.jstor.org/stable/41064828
https://wolfbrown.com/insights/presentations/reexamining-customer-relationships-facilitating-attendance/

General Marketing Research

o Custage, Andrew. 2022. Redefining Customer Loyalty. Pleasanton, CA: Medallia. https://www.medallia.com/resource/redefining-customer-loyalty/

o Fernandes, Teresa, and Inés Inverneiro. 2019. “From fandom to fad: are millennials really engaged with and loyal to their loved brands on social media?”
Journal of Product & Brand Management 30(2): 320-334. http://dx.doi.org/10.1108/JPBM-02-2019-2262

o BetUS. 2021. “Team Loyalty vs. Player Loyalty in the NBA.” https://www.betus.com.pa/nba/news/team-fan-player-fan/

o The Wise Marketer. 2018. “Wait, what?? Loyalty programs have a higher influence on Gen Z and Millennials??” The Wise Marketer, March 22, 2018.
https://thewisemarketer.com/wait-what-loyalty-programs-have-a-higher-influence-on-gen-z-and-millennials/

o Bond. 2019. The Loyalty Report ‘19 Redux: The New Story of Loyalty. Toronto, ON: Bond. https://info.bondbrandloyalty.com/loyalty-report-2019

° Maritz Motivation. 2020. The Split Personality of Loyalty: The Maritz / Wise Marketer Loyalty Landscape Study. Fenton, MO: Maritz Motivation.
https://s3.amazonaws.com/media.mediapost.com/uploads/Split_Personality Loyalty Report_Maritz_Motivation.pdf



https://www.medallia.com/resource/redefining-customer-loyalty/
http://dx.doi.org/10.1108/JPBM-02-2019-2262
https://www.betus.com.pa/nba/news/team-fan-player-fan/
https://thewisemarketer.com/wait-what-loyalty-programs-have-a-higher-influence-on-gen-z-and-millennials/
https://info.bondbrandloyalty.com/loyalty-report-2019
https://s3.amazonaws.com/media.mediapost.com/uploads/Split_Personality_Loyalty_Report_Maritz_Motivation.pdf

General Marketing

Bernazzani, Sophia. 2023. “Customer Loyalty and Retention: 13 Ways to Improve Yours.” https://blog.hubspot.com/service/customer-retention-and-loyalty

Big Commerce. No Date. “What is customer affinity? How to turn buyers into brand loyalists” https://www.bigcommerce.com/ecommerce-answers/what-is-
customer-affinity-how-to-turn-buyers-into-brand-loyalists/

Cast Iron Media. 2022. “Tapping into the Passion | Leveraging Fan Loyalty into Brand Affinity.” https://www.castiron.media/blog/leveraging-fan-loyalty-into-brand-
affinity/

Bruno, Antony, and Louis Hau. 2010. “Authors explore Grateful Dead's marketing vision.” Reuters, August 13, 2013. https://www.reuters.com/article/us-
dead/authors-explore-grateful-deads-marketing-vision-idUSTRE67C4WM20100813

Erdly, Catherine. 2022. “Fandom Is The New Brand Loyalty - How The Creator Economy Is Disrupting Retail.” Forbes, March 25, 2022.
https://www.forbes.com/sites/catherineerdly/2022/03/25/fandom-is-the-new-brand-loyaltyhow-the-creator-economy-is-disrupting-retail/?sh=644ea82e36db
Goldberg, Emma. 2003. “Is Gen Z Down to Clown? The Circus Is Counting on It.” New York Times, July 21, 2023.

Halligan, Brian. 2018. “Replacing the Sales Funnel with the Sales Flywheel.” Harvard Business Review, November 20, 2018. https://hbr.org/2018/11/replacing-
the-sales-funnel-with-the-sales-flywheel

Kecsmar, Zsuzsa. 2022. “How To Actually Build Loyalty Through Your Loyalty Program.” Forbes, May 18, 2022.
https://www.forbes.com/sites/forbesbusinesscouncil/2022/05/18/how-to-actually-build-loyalty-through-your-loyalty-program/?sh=16d921323b22

Kelly, Kevin. 2016 (originally published 2008). “1,000 True Fans.” Republished inTools of Titans: The Tactics, Routines, and Habits of Billionaires, Icons, and
World-class Performers, by Tim Ferriss. 292-298. https://kk.org/thetechnium/1000-true-fans/

Kirk, Barry. 2011. “The Four Tiers of Loyalty: Where to your customers fitin?” https://chiefmarketer.com/the-four-tiers-of-loyalty-where-do-your-customers-fit-in/
Kirk, Barry. 2016. The Insider's Guide to Customer Loyalty. Fenton, MO: Maritz Motivation Solutions. https://www.scribd.com/document/436527529/The-insider-
guide-to-customer-loyalty

Kirk, Barry. 2018. “Unpacking the Four Quadrants of the MultiLoyalty Framework: Part 1 - Inertia Loyalty.” The Wise Marketer, December 6, 2018.
https://thewisemarketer.com/unpacking-the-four-quadrants-of-the-multi-loyalty-framework-part-1-inertia-loyalty/

Paharia, Rajat. 2013. Loyalty 3.0: How Big Data and Gamification Are Revolutionizing Customer and Employee Engagement. New York: McGraw-Hill.

Scott, David Meerman, and Brian Halligan. 2010. Marketing Lessons from the Grateful Dead: What Every Business Can Learn from the Most Iconic Band in
History. Hoboken, NJ: Wiley & Sons.

https://books.google.com/books/about/Marketing_Lessons_from_the_Grateful Dead.htm|?id=19SqDgAAQBAJ&source=kp_book_description



https://blog.hubspot.com/service/customer-retention-and-loyalty
https://www.bigcommerce.com/ecommerce-answers/what-is-customer-affinity-how-to-turn-buyers-into-brand-loyalists/
https://www.bigcommerce.com/ecommerce-answers/what-is-customer-affinity-how-to-turn-buyers-into-brand-loyalists/
https://www.castiron.media/blog/leveraging-fan-loyalty-into-brand-affinity/
https://www.castiron.media/blog/leveraging-fan-loyalty-into-brand-affinity/
https://www.reuters.com/article/us-dead/authors-explore-grateful-deads-marketing-vision-idUSTRE67C4WM20100813
https://www.reuters.com/article/us-dead/authors-explore-grateful-deads-marketing-vision-idUSTRE67C4WM20100813
https://www.forbes.com/sites/catherineerdly/2022/03/25/fandom-is-the-new-brand-loyaltyhow-the-creator-economy-is-disrupting-retail/?sh=644ea82e36db
https://hbr.org/2018/11/replacing-the-sales-funnel-with-the-sales-flywheel
https://hbr.org/2018/11/replacing-the-sales-funnel-with-the-sales-flywheel
https://www.forbes.com/sites/forbesbusinesscouncil/2022/05/18/how-to-actually-build-loyalty-through-your-loyalty-program/?sh=16d921323b22
https://kk.org/thetechnium/1000-true-fans/
https://chiefmarketer.com/the-four-tiers-of-loyalty-where-do-your-customers-fit-in/
https://www.scribd.com/document/436527529/The-insider-guide-to-customer-loyalty
https://www.scribd.com/document/436527529/The-insider-guide-to-customer-loyalty
https://thewisemarketer.com/unpacking-the-four-quadrants-of-the-multi-loyalty-framework-part-1-inertia-loyalty/
https://books.google.com/books/about/Marketing_Lessons_from_the_Grateful_Dead.html?id=l9SqDgAAQBAJ&source=kp_book_description



